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Background
The partnership between AFD and Plan Bleu
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The sustainability of tourism activities in the Mediterranean

















1.

Strengthen the implementation of the recommendations
on tourism adopted in 1999 by the Contracting Parties,
identify good practices and produce an in-depth
assessment of the progress made by 2008.
2.

3.

4.

Promote within countries, on the basis of studies of
carrying capacities, a more balanced distribution of
tourists in terms of destinations and seasons.

Action 2.4.3 ”Prepare action plans to support the
development of rural tourism that will alleviate overcrowding
in coastal cities and resorts, stimulate the utilization of locally
produced products and generate local employment
opportunities.”
Action 2.5.1 “Undertake actions to improve access of smallscale producers to markets, including tourism markets,
through the use of innovative products and processes,
cooperation schemes, market instruments, marketing plans
and labelling schemes.”

Draw up, as soon as possible, not later than 2010 , a 10year promotional framework programme for the
Mediterranean together with the Ministries concerned,
the private sector, sustainable tourism professionals and
promoters, highlighting the assets of the Mediterranean
cultural and environmental heritage, with a view to
developing a “Mediterranean tourism quality label”.

Action 2.5.2 “Undertake initiatives to raise awareness on
environmental, economic and social benefits of consuming
local products, including in the tourism sector.”

Develop “tourism pay-back” formulae so that tourists
contribute to the preservation of the natural
environment, cultural heritage and the sustainable
development of destinations.

Action 3.1.2 “Ensure that legally-binding instruments for
tourism development are put in place for those areas that
suffer from tourism pressures, and related real-estate
expansion and coastal deterioration.”

5.

6.

Explore the possibility of implementing taxation systems
based on transport, especially sea and air transport to
islands, as a means of contributing to the sustainable
development of these regions.

Action 3.3.3 “ Create opportunities to strengthen local
distinctive character both in planning and in project
development in order to enhance local attractiveness, as a
tool for economic development and enhancing competitive
advantage.”

Adapt tourism more effectively to the constraints and
opportunities offered by protected natural areas,
especially with a view to preserving biodiversity and the
natural and cultural heritage in regional parks, biosphere
reserves and protected coastal areas.

Action 3.3.5 “Develop or strengthen existing networks of
historic cities in the Mediterranean, involving economic
players, including the tourism sector and that representing
traditional industries.”

7. Encourage countries to promote rehabilitation
programmes in destinations where hotel facilities and
tourism infrastructure are becoming obsolete, and where
historical sites are poorly maintained.

8.

9.

Improve coordination between countries and major
operators to improve the harmonization of regulations
and develop synergies at the regional level.

Improve cooperation mechanisms between tourism and
environmental authorities and strengthen the capacities
of local authorities to manage the development of tourism
and promote sustainable tourism.






Action 4.4.1 “Mainstream climate change into national
legislation and policies with a focus on measures concerning
energy and transport and on delivering no/low regret
adaptation measures across all vulnerable sectors and
territories such as coastal and urban areas, water
management, agriculture, health, and tourism.“
Strategic direction 5.2 Review the definitions and
measurement of development, progress and well-being.
Fundamental changes in the way societies consume and
produce are indispensable for achieving sustainable
development. Therefore the Strategy is complemented by the
Sustainable Consumption and Production Regional Action Plan
for the Mediterranean, which is currently under preparation.
The draft Action Plan highlights four priority areas of
consumption and production, namely food, agriculture and
fisheries; goods manufacturing; tourism; and, housing and
construction.
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Contacts:
Julien Le Tellier – jletellier@planbleu.org
Dominique Rojat – rojatd@afd.fr
Tom Tambaktis – ttambaktis@planbleu.org

